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Introduction 

Welcome crafty chicks! I know that you are a motivated and determined gal ready to make a 

change - or you wouldn't be reading this right now! 

This guide comes straight from my heart! Years of learning and hard work have been bundled 

up into one neat and tidy e-book. Hours were spent writing this little gem...in hopes that the 

knowledge and lessons that I learned will touch someone's life...like it did mine! 

To be able to share this with you is such an honor! Please know that I am not a professional 

writer. Hyphens and commas are my favorite punctuations and I tend to use them at odd and 

inappropriate times!    

Whether you have an existing business and want to get some cutting-edge marketing tips to 

boost sales, or you are just starting out in the online business world - This book is packed with 

exactly what you need!  

 

“We are too great for small things” – author unknown 

This quote was sent to me awhile back, and it really hit home. I truly believe that we are all 

born with a special talent or skill. What is often referred to as our “Passion.”  Life is all about 

stepping out of our comfort zone and doing big things! 

Throughout the book, I am going to help you uncover your passion, design a business around it, 

and show you how to get tons of raving fans and customers. All so you never have to “work” 

another day in your life! When you do what you love, every day is a party! 

Stick with me while I get a little “old school” on you for a minute... 

In 1997, I graduated from college with a Marketing degree. Computers weren’t really 

widespread yet, in fact, I had to type all of my reports on an electric typewriter that I borrowed 

from my mom.  

In order to graduate, we were required to take one computer class that consisted of: writing a 

paragraph in MS Word, saving it, attaching the file to an email, and sending it via email to our 

teacher. I remember thinking that it was so hard! I had to go over to my friend’s apartment to 

use his computer and he had to show me how to send an email!  

So where am I going with this, besides making myself feel old?  
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Well, I realized something the other day…Times have changed so much over the last few years. 

The computer is now dominating our world and has opened up so many wonderful 

opportunities.  

Oddly enough, amidst all of the changes in technology, one thing hasn’t changed. The basic 

lessons and principles that I learned in my marketing classes all those years ago, still apply 

today. If you can get into the minds of your customer and cater to their wants, their needs and 

solving their problems - your business will rock! 

The computer, email, social media, blogs, websites, etc. are all just tools used in your business. 

The tools will change over time, but, by using timeless marketing techniques you can build an 

amazing business in any situation…and I am going to show you how! 

How My Website Got Started 

After having my two daughters, I became obsessed with finding a way to stay at home with 

them. The idea of being able to take them to school each morning and be there when they got 

home was my number one goal! In 2005, I had the crazy idea to start a website! Having no clue 

how to do so, I set out on an amazing journey to create a baby shower site.   

As far as what to make my site about, I wanted it to be something that was fun and allowed me 

to be crafty. Party planning had always been a love of mine and I had just planned a baby 

shower for my sister who was expecting twins! So I chose to create a baby shower website! 

Fast forward to today…my little site is a bustling online community where visitors can get ideas, 

share advice, upload baby shower pictures, buy supplies and join contests! It now attracts 

thousands of visitors per day and brings in $1000’s per month – and 95% of it runs on auto-

pilot. I do have to answer an occasional email, but I can do that from my cell phone. 

I can hear you thinking “Yeah, yeah, yeah…what does this have to do with me?”  

I have learned a ton over the years and I want to share every little tip, tidbit and golden nugget 

with you! Think of my site as the guinea pig. I am constantly changing things around and testing 

new ideas. All of my findings and results will be revealed to you in this book! You’ll learn what 

works, what doesn’t and everything in between! 

It is my goal to arm you with all of the tools necessary to build a solid and successful online 

business! 

With that being said… It’s time to think BIG and be BOLD! To do things that others wouldn’t 

have the guts to do! Let’s get rollin’! 



4 
 

STEP 1: Pick Your Passion 

This is the fun part! Not to mention the most important part! Let's start o� by setting the 
foundation of your business by choosing your perfect “niche”.  

(If you have an existing business and already have a niche, keep reading, this is for you too.) 

Stop and ask yourself, “What is my passion in life?” 

Do you love to bake, sew, paint, sculpt, practice photography, cook, design jewelry, how about 
scrapbooking? 

For some, this is an easy question to answer. Others may have to dig a bit and really think about 
what they love to do. 

If you need a little nudge, consider the following questions: 

1. What is it that you love to do in your spare time?   
2. What are you good at?  
3. What are friends and family always saying that you do well?  

Make sure it is something you could do/write about for hours on end without getting tired of it. 
It is important to choose a niche that you are passionate about or it will feel like work - and you 
will drag your feet and procrastinate. 

The passion truly needs to be there in order for your DRIVE and DETERMINATION to show up. 
When you love what you do, it shines through into every aspect of your business. Visitors will 
feel your enthusiasm and want to keep coming back! 

Side Note: If you have an existing business, this is the perfect time for you to do some 
housekeeping. Really take a look at what is working, what’s not, and what you absolutely 
love about your business. Get rid of the parts that are dragging you down. If one of the 
products that you o�er is extremely time -consuming, and you’re not making much money 
from it compared to the time it takes to make, get rid of it! Or, change it up a bit! It can be 
di�cult to let things go, but this is a wonderful way to free up time, allowing you to focus and 
expand upon what is working. 

 
  

mailto:amy@amycordray.com
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It is usually at this stage when a little self-doubt starts to creep in. You may start thinking, “I 

really love to bake but, a baking site has already been done!” or, “there are so many 

scrapbooking sites out there, why would anyone pay attention to mine?”  

No matter what your chosen niche is there is always going to be competition. It is true that you 

don’t want to be drowning in it, but a little competitiveness is good! It means that there are 

people out there that want your stuff!  

The best advice is to be YOU! There has never been, and will never be, another you! Your unique 

style, flavor and spin that you put on your business will set you apart from the rest.  

In Step 2, we’ll use some simple and cool tools that will determine if your niche is a solid 

winner! You’ll get to see just how much competition you may be up against, and if we need to 

do some niche carving! More on this in a bit. 

FACT #1: I love Marketing!  

FACT #2: I am going to teach you everything I know about Marketing!  

FACT #3: No matter what niche you choose, when it comes down to it, you are in the 

“Marketing Biz!” You can have the most spectacular idea or product in the whole entire world, 

but if nobody knows about it, it doesn’t really matter. A great marketer with a so-so product 

will out sell a lousy marketer with an amazing product any day! 

Take McDonald’s for example. Do you think that McDonald’s makes the best hamburgers that 

money can buy? Probably not, but they are fantastic marketers! Everybody knows about them. 

Kids love them. The place is always swarming with hungry people!  

So let’s combine the 2 together and create the perfect equation: 

Your wonderful niche idea that you are so passionate about  (+)  A  proven marketing system 

that will knock people’s socks off = A booming business overflowing with raving fans and 

customers! 
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STEP 2: Keyword Love 

Keywords are the treasure map to your success 

We're about to assemble the nuts and bolts of your business. This is good stuff that many 

business owners aren’t even aware of. With some simple research and preparation, you will 

already be one step ahead of your competition! 

What most people do once they choose their niche is slap up a website or blog - and blindly 

start to write what they think others might want to know. They guess on the latest trends in 

relation to their topic, and post a bunch of random stuff, hoping to get noticed. This person is 

also working their tail off trying to promote their new business. Soon, they will most likely 

become discouraged from a lack of results, and may even give up. 

Let's do things the smart and easy way! We’re not even going to talk about how to set up your 

website or blog – (and the best hosting companies to use, etc.) until the next chapter. Right 

now, it’s all about keywords! 

Now I know you love your chosen niche – but let’s make sure that others like it too. It would be 

terrible to pour your heart and soul into your business, only to find out that there is no market 

for your topic (translation: no $$.) 

By using some simple tools, you can do a search on your main topic/keyword and see exactly 

how many people are searching for your niche each month. The tools will give you a rough 

supply vs. demand ratio, which will show you how many people are searching (demand) vs. 

how many webpages there are using that topic/keyword (supply). 

Here are the tools you can use to research your niche: 

http://www.googlekeywordtool.com/ (free tool) 

https://www.wordtracker.com/ (free 7-day trial, then you have to pay a fee – high-quality site 

with accurate results) 

Back in ’05, when I was trying to determine what to build my website on, my first choice was to 

create a site that was all about party planning. But when I started doing some keyword 

research, I typed in the keyword “party planning” and discovered that there were 40,000 

people searching for party planning per month (demand). This looked great! But then I saw that 

there were way-way-waaay more websites that were already fulfilling this main topic “party 

planning” (supply). The supply was much higher than the demand, telling me that my 

http://www.googlekeywordtool.com/
https://www.wordtracker.com/
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competition would be extremely high, and this topic was pretty flooded. Now don’t get me 

wrong – some competition is good – but this was extreme. 

So my next step was to shave my niche down a bit and do a search on “birthday parties.” That 

was pretty crazy in the supply department too!  

Then I thought, “I just planned my sister’s twin baby shower and loved it. Let’s try a search on 

baby showers and see what comes up.” This was it! The demand for “baby shower ideas” was 

wonderful and outnumbered the supply. So “baby shower ideas” it was! (Now this doesn’t 

mean for everyone to go out and start baby shower sites!) 

(Note: the same would also be true if there was very little demand. It would show you that not 

enough people may be diggin’ your niche…and that you may need to broaden it a bit. “Bamboo 

basket weaving” may be too narrow of a niche – “basket weaving” in general would probably 

be more profitable) 

So now I had my main “Site Keyword”, or site theme. The cool thing is, when doing a search on 

a keyword; it also brings up a ton of related keywords. When I searched on “baby shower ideas” 

– it brought up other keywords that people were searching for such as baby shower games, 

decorations, prizes, cakes and so on. 

What this did was pretty much provide me with a complete layout of what people were looking 

for when planning a baby shower – I was basically given a blueprint for how to build my site. 

The homepage would be the hub with the assigned keyword “baby shower ideas”. From the 

homepage, several other pages (sub-categories) would branch out: baby shower games, cakes, 

prizes, etc.  

TIPS: 

*Play around with the keyword tools trying a bunch of different searches related to your niche. 

Keep the keywords that have a healthy amount of demand vs. supply. Get rid of the words that 

have huge competition. There is no exact science to picking your site keywords, use your best 

judgment and choose what feels right for you and your niche.  

*When building your pages, it is important to assign a specific theme-related keyword to each 

page you build (ex: a page solely about baby shower games/a page solely about punch recipes, 

etc.) If you make each page tightly focused on a keyword, the search engines will know exactly 

what the page is about and know to point readers in your direction. 

*Another tip, and perhaps the most important, is to make sure your pages are bursting with 

quality content. Google has recently become quite strict about this (You'll notice that I talk 

mainly of Google, there are other valuable Search Engines out there such as Yahoo and Bing - 
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Google just seems to have the most pull and can provide you with the most traffic.) They want 

to know that your pages are going to offer value to their readers. Every page you build should 

have more than 300 words of engaging content. Any less than this and the search engines 

probably won’t take your site seriously (resulting in poor search engine rankings.) Awhile back, 

my site took a huge dive in traffic due to not having enough content on some pages - I had to 

work hard to bulk up my pages with more quality content to get my traffic back to normal.   

*In addition to using the keywords that the data suggests, it is also important to use long-tail 

keywords. These are basically longer versions of popular keywords. They aren’t as popular, but 

there is less competition, so it is easier for them to get ranked higher in the search engines. If 

you have enough long-tail key words, they can bring you quite a bit of traffic. My site has 

hundreds of pages built using long–tail keywords. They are like little golden nuggets! The 

keyword tools will bring you some – but you can also make up your own long-tail words based 

on your judgment of what you think people would tend to type in their search box.  

Examples of some long-tail keywords from various niches might be: “baby shower cake verses”, 

“candy making supplies to buy”, “wool sweaters with a turtleneck”, “organic dog treats in CA”, 

“how to make homemade cards”)  

*It is a good idea to run a keyword search every few months. Holidays and new trends effect 

what people are looking for. You can stay on top of competition by knowing what keywords are 

being searched for in the search engines. 

*Another great use for keyword research is to see what people want to buy. If you are a candle 

maker and do a search on scented candles – and strawberry candles shows up with tons of 

demand – this is a great opportunity for you to start offering strawberry candles! 

Using your keyword list as your guide will help you determine the type of online business you 

should create: a website full of great content, an online store selling all of your creations, a blog 

with up-to-date posts, or a combination. 

Go Organic 

It is so exciting to know that by building your website around your passion and creating high 

quality pages filled with great content, the search engines are going to reward you! How? By 

giving your site a higher listing in the search results which, in turn, sends you targeted traffic. 

Traffic that is searching for exactly what you are offering. This is what I like to call passive 

traffic. You do the work once and are rewarded for it over and over again. Your site is of high 

quality and is listed organically in the search results. These listings appear in the main body of 

the page when you do a search. Paid results are at the top of the page, or down the right-hand 

side. Paid results are websites that want lots of traffic and are willing to pay for it. Organic 
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results are free and searchers are going to trust you more because they know you earned your 

place in the listings and didn't have to pay for it. 

Tip: Another great way to increase your organic search rankings is to get good quality back 

links. Back links are links to your website from another site. Let's say you have a site that sells 

knitted socks - and Gary has a blog that is dedicated to finding the cutest socks in the world! 

Gary stumbles upon your site and is so excited to tell his readers, that he writes a blog post all 

about your socks and posts a link to your site!    

Some great ways to get backlinks are to write articles and answer questions at sites such as 

Yahoo Answers and Quora.com. You can also contact website owners that are in a 

complimentary business to yours and offer to exchange links. For example, if you have a site 

that is all about kid's crafts, you can ask to exchange links with a website owner who makes art 

kits.  She puts a text link on her site recommending your site and you do the same for her. This 

takes time but is well worth the effort! When search engines see that other sites are linking to 

yours, they figure it must be a quality site that people like. 
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STEP 3: Setting Up Your Rock Star, Money Makin' Business 

Model 

By using your keyword list, you can get a sense for how to set up your business. 

Let’s use Brenda as an example. Brenda makes bracelets. She wants to sell them online. When 

Brenda does a keyword search for bracelets, all sorts of juicy words pop-up. Handmade 

bracelets, gold bracelets, beaded bracelets, ankle bracelets, bracelet making supplies, how to 

make bracelets.  

Brenda specializes in making beaded bracelets, so she decides to offer a wide variety of her 

beaded bracelets for sale.  

She also sees that people want to learn how to make their own bracelets – so she decides to 

create an e-book teaching others how to make bracelets like hers. Visitors can purchase this e-

book from her site and it will instantly be emailed to the customer. 

Brenda wants to include a section on her site that sells bracelet making supplies. She doesn’t 

want to deal with the shipping part of it, so she decides to become an affiliate and sell other 

companies’ products for a commission. They do all the work, she just recommends supplies and 

gets paid if someone buys them. (More on this in a bit) 

Do you see how using your keyword list pretty much maps out your whole business? Readers 

will tell you what they want by their search patterns. By using the keyword tools, you can tap 

into this knowledge and cater directly to your audience! 

Now let’s figure out just how you want your business to be set up! There are so many exciting 

opportunities available to you when developing your biz model; I came up with a 3-step process 

for creating your ideal model. 

1. PICK YOUR SITE STRUCTURE – what type of website should you build? 

a) A Blog:  

Blogs should be updated regularly with fresh up-to-date content. Search engines and blog 

readers love fresh content, so if you can keep on top of your postings, this is a great route to 

take. Blogs are great for current events. Not so great for static content that you want to be 

found and read for months down the road. Blogs are the fast and easy way to get started. There 

is a huge support system out there in the “crafty bloggers” world. Fellow craft bloggers tend to 

be extremely friendly, supportive and embracing. 
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If you choose to go the blog route, Wordpress or Blogger are great programs to use.  

b) A Traditional Website: 

Website pages are not as time-sensitive as blog pages are. My baby shower site is an example 
of a traditional website. I chose to go this route because I create static information that will still 
be relevant years down the road.  

People often ask me what company I used to build my website. The only company I have ever 
used to run my website is SiteBuildIt  - visit them here: http://tinyurl.com/3vwzxlu 

I highly recommend you to check them out.   

They teach you every little step in creating a successful website. If you follow their Action Guide
you cannot fail. 

 

c) An Online Store: 

If you want to make cute stu� and sell it…you’ll need a store right? There are di�erent avenues 
to take and the choice is yours. 

 

*You could create a stand
-alone store, �ll it with your crafty products and then try to market it 

(hard way) 

*You could set up an Etsy
 (etsy.com) store 

which houses thousands of other crafty sellers, and 

sell your items that way (Shoppers may be able to �nd you

 a bit easier since it is a well-known 

online community.) Even with an Etsy store, you will 

still need to market it to create a steady 

�ow of customers. 

*Create a blog or a website all about your niche and then pair it with an online store! 

(I am all 

for this method) Let me ramble a bit on why I love this business model…

 

When you create a site o
r blog that showcas

es your crafty ideas, features others’ cute ideas, 

o�ers DIY projects – you build a sense of loyalty and trust from your readers. They feel they 
know you and therefore can trust you. So when you give away so much valuable information on

 

your site, and then suggest they take a peek at what you have to o�er in your store 

– you bet 

they’re going to hop over there and want to support you! 

 

This is the way my baby shower site works and the way 85% of the craft bloggers out there 
work.  

I provide tons of free information 
on how to plan a baby shower 

– and then I gently suggest, 

“To make your planning easier, I created some simple print

-from-home games and decorations 

for you…visit my store to check them out.” Readers trust me and want to support me, so my 
sales are pretty good! 
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The truth is I kind of dumbed my way into this business model. I first started out with my stand 

alone baby shower site, which was doing all right by itself. Then I had a few requests for some 

printable games and I thought I would try to make some. It was easier than I had expected. So I 

uploaded them to an online store and thought I might sell a few a month. I never really thought 

about the power of feeding all of my site traffic (readers who already know, like and trust 

me=presold traffic) over to my store – but once this clicked in my head, my yearly income 

doubled…and then tripled.   

(If you visit some craft/party planning blogs, you will notice that many of them have Etsy stores 

that they direct their blog readers to. A couple to check out are: 

www.annaandblue.blogspot.com and www.thepartydress.net) 

 

2. CREATE FABULOUS CONTENT –   

Search engines love some good juicy content! This step may be a bit redundant from the 

previous chapter – but quality content is so important, we’ve got to drive it into the ground. If 

you are looking to create a booming business that leapfrogs over your competition, my main 

advice to you is - build great content!  

Google is the big guy in the pool of Search Engines. Business owners know this and build their 

sites to please them. 

As Search Engines evolve and strive to please their “searchers” by returning them with the most 

relevant results to what they were searching on – their guidelines get stricter. Poorly built sites 

are getting the boot and only the strong are getting the high rankings. 

No one knows the exact methods Google uses to grade/judge websites, but it has been said 

that one of the most important criteria to get right is to build your site with tons of quality 

content.  

A great way to do this is by taking all of your keywords that you collected and write them out, 

either on paper or on your computer, to create an outline of how your site will be built. 

We’ll use good ole Brenda’s Bracelets again as an example. 

“Handmade Bracelets” was the keyword that really captured the main essence or theme of 

Brenda’s site. It also showed a healthy amount of demand vs. supply. So Brenda will use this as 

her main keyword. 
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Handmade Bracelets – main site keyword, used for the homepage - as Brenda writes her 

homepage, she will sprinkle this keyword throughout the body of the page. This will give Search 

Engines the message that Brenda’s site is all about handmade bracelets.  

From this point, Brenda will branch off from her homepage and create new pages using her 

other keywords. A page all about beaded bracelets, a page about bracelet making supplies, 

etc...All of which are sub-categories of her main site keyword. 

Building great content around your keywords is the most important thing that you can do for 

your business. Without quality information and great keywords, no one will be able to find you.  

Quality content makes readers and search engines love you! Your readers appreciate your great 

ideas, information and products you have to offer. Search engines love that you are offering 

their searchers a quality site for them to visit. This causes you to be listed higher up in the 

search engines results, which in turn increases the traffic to your site. 

Even if your business is an online store, it is still important to create your product pages and 

descriptions around specific keywords.  

Search engines love images too! Putting pictures on your site creates a visual experience for 

you readers and you can tag your photos with your keywords to make them optimized for 

search engines. 

 

3. DETERMINE YOUR INCOME STREAM –   

Imagine waking up every morning to find that you made money while you slept! Maybe you 

sold a few products from your online store, some affiliate sales came in, you sold a couple of e-

books and you made some money through Google AdSense! 

There are so many exciting options available to you when choosing how you will make money 

from your site! For the greatest success, it is smart to pick a few methods so your business isn’t 

reliant on one source. Diversifying your business sets you up for a steady flow of income 

coming in, and creates a solid foundation for your business. 

Here are a few options for monetizing your website: 

A) Sell Ad Space - this is where you "rent out" space on your website. Companies pay you to 

place their ad on your site in hopes that visitors will click on the ad, hop over to their site and 

buy something. You can sell ad space to online shops, or you can choose to place ads on your 

site from ad networks such as Google's AdSense program. AdSense is the easiest to get started. 

You apply for their program and, once accepted, you place a bit of code on your pages that 
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displays ads on your site. If a visitor clicks on one of the ads...you get paid! Cool huh?!  Sounds 

easy enough! It is! The only advice that I would throw out is - it is important to create several 

pages of valuable content on your site before applying to AdSense - or they may not accept 

you. You want to have a couple dozen visitors coming to your site each day before trying to put 

AdSense ads up on your site. AdSense can be a wonderful money maker - it accounts for over 

half of my monthly earnings. You can read all about this program here: google.com/AdSense 

(When I was first starting out, my baby shower site was completely an information only site. I 

created tons of content around planning a baby shower and the only way I made money was by 

placing AdSense ads on my site.  

B) Affiliate Programs - No product to sell? No problem! Sell other people's cute stuff! Affiliate 

programs are when you recommend products from other companies on your site and if a visitor 

clicks over to that company and buys something from their website, you earn a commission! 

How easy is that! For example, let's says you have a website all about chocolate! You could 

have a page all about chocolate making supplies and recommend your favorite place to get 

supplies - Charro's Chocolate Supply Co. Place a banner or a text link on your site 

recommending Charro’s, and if someone clicks over and buys something, you get paid! Affiliate 

programs are a wonderful way to make money if you don't have a product of your own. It is 

nice because you get paid without having to store, package or ship any products. My favorite 

affiliate program is Share-A-Sale  - they manage several websites that offer great affiliate 

programs. 

C) Digital Products - My favorite! Create informational products based on your niche. Offer an 

e-book, a downloadable pattern, etc. I offer printable baby shower games and decorations and 

they sell like hotcakes! And best part is...I spent maybe an hour or two making each product 

and they sell over and over again. You can set it up so that as soon as your customer makes a 

purchase, the product is automatically sent to their email address. Orders will be coming in and 

fulfilled without you having to do a thing!   

D) Create Tangible Products - If you are passionate about what you create and want to share it 

with the world - you can set up an online store and sell your work of art for others to enjoy! 

Etsy.com is a wonderful way to display your items. But, as I mentioned before - it is so smart to 

set up a blog or website in conjunction to your online store. You can create tons of content all 

about your niche and then gently recommend that visitors check out your shop. This is the best 

and easiest way to make a sale! Readers know-like-and trust you from all of the free 

information, and ideas you offer - so of course they are going to want to buy your beautiful 

stuff! 

It is so important to diversify your business! The above monetization methods are just a few 

ways to make money from your site. Setting up multiple streams of income creates leverage 
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and sets you up for success. Several streams are flowing in providing you with a strong base of 

security. 

The type of business structure you want to create depends on your lifestyle and the amount of 

time you want to put into your business. 

If you are like me, you like total automation. You don't want to be tied down to a desk all day. 

Except for the occasional email, things are pretty much set up to run on auto-pilot.  

Instead of the daily grind we are all used to of: work-get paid-work-get-paid-work-get paid  

It is now:work-get paid-get paid-get paid-get paid!  No more trading hours for dollars. 

Here is a simple snapshot of how my site currently runs: 

Traffic comes in from search engines -> those visitors get free ideas on how to host a baby 

shower. While they are there they can also: click on an AdSense ad -> Buy an affiliate product -> 

or purchase any of my printable baby shower items (which is automatically emailed to them) 

Not all business owners want total automation. Many like to create things, package them up 

and send them off to their customers. They love the personal interaction with others. The 

beauty of your business is that you can alter it at any time to meet your needs, or meet the 

needs of your customers.  

Maybe you start out selling knitted hats on Etsy and you get several emails asking how you 

made them and if you offer a pattern for the cute hats. Bingo! This is a sign that people love 

what you are creating and want to learn how to make them too! You can then whip up a 

printable pattern that people can purchase from your site and have emailed to them. 

As your business grows, you may need to market to a couple of different types of people: 

The first type of person is the one who loves your product and wants to buy it from you. They 

don't have the time, desire, or the skills to try and make it themselves. They want the 

convenience of buying it from you. 

The second type of person is the one who thinks "Hmmm, what a cute item, I bet I could make 

this myself!"  These types of people probably weren't your original target market. They are 

"snoopers," looking for ideas and inspiration. You can turn them into your customer by selling 

them a pattern or how-to guide. 

Every business has many different angles that it can be looked at. Usually your visitors will give 

you hints as to what those angles might be. 
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The moral of this story is the more leverage and diversity you can create in your business, the 
smoother it will �ow. By creating a few di�erent monetization methods for your site - you will 
work less and make more. Who doesn't want that!     
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STEP 4: Know Who Your Customers Are (Learn every little 

juicy detail about them - What they eat, read, watch, wear 

and think about) 

Step 4 is short and sweet but packs a mean punch! By the time you get done reading it, you will 

know the #1 mistake that new business owners make...and the steps you can take to avoid it. 

Imagine a clown who sells balloon animals for a living. He makes tons of money selling his cute 

balloons at children's events all over town. Because Mr. Clown is so successful, he wants to 

expand his business by targeting an older crowd. Mr. Clown decides to go to all of the high 

school football games and sell his balloons to the students. After learning how to make balloons 

into footballs, helmets, pompoms and field goal posts, he hits the road and tries to sell them at 

the games. The only problem is the high school kids don't want his silly balloons. They think 

they are childish. Poor Mr. Clown doesn't sell one single balloon animal!  

Do you see where the problem lies? Mr. Clown would have been much more successful if he 

spent his time booking more children's parties, instead of trying to break into a whole new 

market (a market that had no interest in his product.)   

Most business owners are in love with their product (rightly so) and think that everyone should 

love it too. 

The ultimate key to amazing success is figuring out who wants, needs, and loves your product 

the most - and choosing them as your customer (or target market.)   

Down the road you can choose to expand, but it is best if you go deep (keeping the same 

customer, just targeting more of them) - instead of going wide (going after many different 

markets.) 

The tighter your ideal target market is the best you will be able to serve them and cater to their 

needs. 

How to choose your perfect customer 

When you create your product or service, who do you have in mind as your ideal customer?  If 

you are just getting started in your biz, you may have to use your imagination a bit and think 

about who you want to cater to. 

Let's really drill down on this. Who spends the most money with you? Who is the easiest to 

work with? Who is the easiest to find (have access to)?  
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Working with people that resonate with you the most (and vice versa) will make your business 

flow. 

Now ask: Are they married? How old are they? Do they have children? Where do they live (city, 

suburbs)? What do they enjoy doing for fun? What might their profession be?  

The reason these questions are so important is that you really need to know who you are 

selling to. 

When you have a crystal clear picture of your ideal customer (your target market), you can find 

them, scoop them up and make them love you and your products!  

Here's an example: 

Polly is a party planner. Polly knows that every family has parties and may need her services. 

But to try and target everyone would take tons of time and money and be exhausting! This 

would eventually lead Polly to give up her dream.  

As mentioned earlier, it is extremely common for business owners to think everyone needs 

their products and to want to go after as many as possible - in order to make the most money. 

It is important to know who you want to work with, leaning toward the ones you resonate with 

the most.  

Polly lives in the Los Angeles area and her kids go to a private school where many busy, working 

moms send their kids. Polly wants to make this busy, upper class mom her target market. She 

understands their busy lifestyle and knows what their needs are. 

This target market is a goldmine for Polly! They are busy, have money to spend, have no time to 

plan parties, and Polly sees them every day!  They know her, like her and trust her. Now that 

Polly has a clear picture of who her target market is, she can begin to look for them where they 

hang out online (blogs, e-boutiques, forums.) 

When it all comes down to it, it is critical to know who you are marketing to - 

Talk to this person when you are creating content for your website or writing blog posts.     

Talk as if they were your best friend sitting across the table from you at a coffee shop. 

Really get to know your target market so you can address their needs and solve their problems 

in relation to your product. 

Survey your target market to keep up-to-date with what they are looking for. Ask their top 2 

frustrations when it comes to __(your topic)__.  SurveyMonkey.com is a great tool for 



19 
 

conducting surveys on your website. Once you know your readers' concerns, you can focus on 

meeting those needs. 

 In your mind, create a single person that represents your target market. You can even get a 

little crazy and draw them, name them and put them by your computer to remind you to write 

your content with your target market in mind. 

Silly tip: Try smiling while you are writing! It will lighten your mood and show through in your 

copy. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



20 
 

STEP 5: Find Your Market (Go get 'em!) 

We talked a bit about "Organic Search Results" and how to get listed naturally in the search 

engines. Now let's touch on how to proactively find your target market!     

Imagine what it would be like if you were the go-to-gal in your industry! Anytime anyone 

needed __(what you offer)__, your name came up.  As you sit and read this chapter, you will 

begin to feel inspired! Light bulb moments are going to start to flash before you! 

Take a second to create a visual of your ideal customer. Got it? Okay, now it's time to find these 

people! As I mentioned earlier, it is so important to know exactly who you are targeting and 

really start to think like them. Find their biggest worries and solve them. 

We really want to micro-target our ideal customer. Go where they hang out and creatively get 

in front of them with your product or service.  Below are some suggestions for both online and 

offline targeting. 

Ask yourself: 

Where do they shop? Contact the owners of boutiques that your target market frequent and 

come up with a partnership. Ask if you can donate some of your items to be given away in a 

monthly drawing at the boutique.  Customers fill out their name/address/email and are entered 

into the contest. You and the boutique owner can add these names to your newsletter list. 

Where do they work out?  Place a flyer on the bulletin board at the gym letting people know 

about your services. 

Where do they go for lunch?  Ask if you can place your flyer on their counter or in the window. 

Coffee Shops they frequent?  Place flyers in the shop, teach a monthly how-to class, offer to 

host a contest/drawing.     

What types of blogs/websites do they visit? Be a guest writer or donate something to be given 

away in a contest. Writing articles for other sites is a great way to gain exposure! Just be sure to 

add a blurb about you and your biz at the end.  Offer coupons for their readers. 

What events or tradeshows might they attend? Rent a booth and give away an enticing freebie 

in exchange for their email address. Then add them to your email list and market to them. 

Make it appealing! You don't want to be the gal whose booth everyone passes by! Bundle up 

some candies or cookies and have eye popping decorations!  (Really get creative when thinking 

about the shows they may attend: wedding shows, kid expos, fairs, craft shows, holiday 

bazaars, cooking expos, etc.) 
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What magazines do your target market read? Contact magazines and offer to write articles for 

them. Many of the smaller, tight-niched magazines are in need of great content and ideas.  

What groups or associations do they belong to? See if you can purchase the association's 

mailing list and market to their members. You can also offer to teach a class or guest speak at 

one of their events. 

 

Let's do a little bit of brainstorming. Read through the above list again and really think about 

your target market. Jot down what pops up when you think about the places your customer's 

hang out.  Let your imagination run wild! 

Another hot tip is to know your competitors! Subscribe to their ezines, study their website, 

compare their prices, who are they targeting?  Don't copy but be informed. 

Also, take a peek at complimentary businesses and see what they are up to. Example: a baby 

socks company displays a list of all of their wholesale buyers on their website (boutiques and 

shops that their items can be found at.) If you sell baby hair clips, you can use this information 

to contact the shop owners and see if they would be willing to sell your products. 

Be Bold, Girlfriend! 

If you want to be more successful than your competition, you have to be willing to do things 

that they aren't willing to do! This is where we start getting a little crazy! If you want enormous 

success, you've got to get uncomfortable! 

Think of ways to get the word out about your company that others don't even think about! 

Below are some inspiring examples of bold moves you can make to get you noticed! Imagine 

how you can adapt them to fit your business. 

 A cookie maker once FedEx'd 2 dozen cookies to the manager of a large company with 

the company’s logo on them. The owner was so impressed that he called and ordered 

50 dozen more for an annual convention that they had coming up!   The key to success 

in this scenario was FedEx. If the cookie maker sent the cookies in the regular mail, the 

owner may have never seen them. People take FedEx seriously and treat their packages 

with a sense of urgency. Using the company’s logo was also a great idea! It related 

directly to the company and the owner loved them! 

 

 There was a show I was watching awhile back, I think it was Oprah, and she had guests 

on that were accomplished business owners. One lady was telling her story, I can't 
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remember exactly what it was that she sold; let's just say they were handmade watches. 

This lady, we'll call her Susan, was determined to get her watches into Costco stores. 

One day she gave the buyer of Costco a call and left a message explaining who she was 

and that she made watches. Susan never heard back. So she called again. She didn't 

hear back. Susan called again and every day after that for months. Still no response. 

Then one day, Susan received a call. The call was from a buyer at Costco! The buyer 

explained that the previous buyer no longer worked there and that she had replaced 

her. She was cleaning out the voicemail box and loved Susan's persistence - she wanted 

to set up a time to meet and discuss Susan's watches! A few months later, Susan's 

watches were being sold in Costco!   

 

 A friend of mine designs adorable car seat covers that also double as nursing covers 

(TheLua.com.) One day she was frustrated with trying to find new ways to get her 

innovative product in front of moms. She knew of a celebrity that had a website that 

was geared towards moms and decided to send an email to the website, asking if they 

would take a look at her product. They responded and flew my friend down to LA for a 

business meeting! 

 

 Send your product to celebrity gift basket companies to get them in front of a-list 

clients!  My favorite is HollyWoodGiftBaskets.com (they go by “We Place Your Product" 

on Facebook.)  

Don't feel like you always have to follow the rules! If you get a great idea, but it sounds a little 

wacky, go for it! Ideas like this usually lead to big, exciting things!  

Think outside the box, be confident, and be persistent!  

Make bold moves and just "ask" that blog owner, or that boutique manager, or that executive 

buyer...the worst they can say is no...But, what if they say yes? You'll never know unless you 

ask! 
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STEP 6: Make It Easy For People to Find You 

Aside from getting natural, organic search engine listings; there are a few other techniques you 

can use to generate traffic to your site. 

After reading this chapter you will be armed with exciting ways to gain exposure to your online 

business! Below are several tip and techniques to get noticed!   

Social Media: There are 2 types of people to target in Social Media –  

1) Your main target market   

2) Businesses in the same/complimentary industry as you  

Let's talk about the 2nd type first. We'll get to the 1st a little later in the book. 

With Facebook and Twitter, people are more accessible than they have ever been. Famous 

people are now just a click away! Gigantic businesses can be reached by simply typing on their 

Facebook wall! If you use your imagination and a little charm, you can create exposure for your 

business that you never dreamed possible! 

Cultivate friendships with other business owners by being yourself! No one likes an eewwy 

salesy pitch "Hey, buy my product! Visit my website! Look at us! We are great!" Yuck! At best, 

they will ignore you. At worst, they will delete you, or report you. 

Social Media is NOT about promoting yourself, but to promote others!  What? You got it! If you 

are kind and give little shout outs to other businesses in your industry on FB or Twitter, they will 

love you! ...and will most likely return the kind gesture by promoting you!  This will then expose 

your business to all of this person's followers.  

If "Sally Scrapbook Diva" has a wonderful article that she has written that you think is great, 

share it with your fans! Mention Sally by saying something like, "Wow! Sally shared a 

scrapbooking tip that I had never even thought of! Check it out!” (Be sure to tag Sally by placing 

an @__(her name)__.) 

Sally will see that you have told all of your fans about her and feel a sense of gratitude and 

loyalty towards you. Anytime Sally posts high-quality ideas that you know your fans will love, 

give her a shout out! She will most likely return the favor. 

Be careful not to go overboard. Be 100% sincere and authentic. Really love the content you are 

recommending or people will start to see through you. 

Making genuine friendships takes time, but is so worth it!  
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You can also send the site owner a private message saying something like, "I loved your article, 

it really helped me out!"  Social media is all about building relationships and offering quality 

ideas.   

Make occasional milestone announcements about your business such as, "JUST sold out of 

_____! Hop on waiting list if you didn't get one!" Tip: People love what they can't have! If 

something is sold out, it must be good, and they will want a part of it! 

Rule of thumb for Social Media: Post 80% information and helpful tips from you or others & 20% 

self-promotion/gentle selling 

(Don't know how to set-up a FB business page? It's easy to get started! Simply go to: 

https://www.facebook.com/pages/create.php to get started! For Twitter go to 

www.Twitter.com) 

Form Joint Ventures: Networking with related businesses can benefit your biz in so many ways!  

Once you have made a few connections you can team up and help to promote each other! Ask 

those with complementary businesses if you can offer a giveaway on their site - to enter the 

contest, readers will have to become a fan of both yours and your partners (either a FB fan, a 

Twitter follower, or signing up for your ezine.) When you both promote the contest, you share 

each other’s fans, creating new traffic for each other.   

This is a great way to quickly build your fan base.  If you are worried that you do not have 

enough fans to help your joint venture partner out, no worries, it will still increase traffic for 

them. Contests create a buzz and the word will spread!   

Showcase Expert Interviews: Contact website owners and ask to interview them. You can 

conduct an interview over the phone or by email. Feature the interview on your site, along with 

a link to the interviewee's site. Let them know when it has been posted and chances are, they 

will announce it to all of their visitors, bringing you traffic as well! An example of this would be 

a bead supply website featuring a talented jewelry maker. Chances are they will tell their 

readers about their press and include a link to the interview - bringing more exposure to the 

bead site. 

Another option would be to feature interesting ideas that people have come up with. On my 

baby shower site I feature cute baby showers that people have hosted. The party hostess is 

excited to have been featured and shares the link with her friends and family, creating more 

traffic to my site. 

Google AdWords: (different from Google AdSense) This is a paid form of advertising. Google 

AdWords places ads that you create about your business in search results or on niche-related 
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websites. You pay every time someone clicks on one of your ads.  The best thing is, Google 

allows you to micro-target who you want your ads to be shown to - resulting in super-targeted 

traffic. You don't have to worry about your ads showing up on a completely off topic website 

such as truck parts.  The only warning I have for AdWords is to watch your budget. Your money 

can go fast if you're not careful. Google offers a daily spending limit that you can enable so that 

you do not go over budget. (www.adwords.google.com) 

An example of the amazing targeting Google AdWords offers is: Mandy makes soap in all kinds 

of cool shapes. She has a website where she sells her soaps. Mandy wants to bring in more 

business so she decides to create some banner ads using Google AdWords. The pictures she 

selects for her banner ads showcase all of the different kinds of soap she makes. Now Mandy 

wants to make sure that the right people see her ad, so she goes into AdSense and chooses the 

exact websites that she wants her ads to appear on (you can even choose a specific page on a 

website instead of the entire site.) She has a few soap designs that are wedding-themed and 

would be perfect for favors, so she chooses to have a banner ad featuring her wedding soaps 

show up on wedding blogs and bridal shower sites. This gives her business some great exposure 

to her ideal target market. 

Facebook Ads:  I love Facebook ads!  These are the ads you see down the right hand column of 

Facebook. This is a cost-per-click ad plan as well.  

FB Ads can be used for growing your Facebook readers, or you can send the traffic directly to 

your website. Again, the key is to micro-target your market.  

If you sell yarn and you want to bring in more sales to your website, you can create a Facebook 

ad to target those who love yarn. When setting up your ad, FB allows you to target men, 

woman, different age groups, countries, education, and more! It even lets you choose fans of 

certain Facebook pages (this is huge!) For the yarn market you might choose to target those 

Facebook members who follow Yarn Barn, Knit Works, Hobby Lobby, etc.  

To get the cheapest ad pricing and best results with Facebook Ads it is important to create 

small, tight ad groups. This is important, so take note of this. It can save you a ton of money!  

Design one ad that targets those who follow Hobby Lobby, and a new ad for those who follow 

Knit Works. This will keep your cost per click down. Facebook will let you create an ad group 

and add several different groups, but you really want to keep them tightly focused for the most 

success and smallest advertising bill. 

In the end, the best way to win the traffic game is to create great content based on popular 

keywords. If you decide to pay money to place ads, whether it is Google, Facebook, or a similar 

ad network, you want to make sure that you are really targeting who is seeing your ads. You 
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also want to take into account where your ads are taking your potential customer once they 

click. The webpage you are sending your visitor to shouldn't always be your homepage - it can 

be a specific page on your site. Choose the most relevant page for your ad. If the banner is for 

wedding soaps, take the visitor to the page that lists all of the wedding soaps instead of taking 

them to the homepage where they have to dig around the website to find wedding soaps. This 

will result in happier visitors and increased sales. 

Place Your Products on Deal Sites: There are a bunch of cute deal-a-day sites popping up. You 

can contact them and have them sell one of your products at a discounted price. This is a great 

way to get exposure!  Some of the more popular sites are: www.groopdealz.com, 

www.veryjane.com, www.zulily.com, www.BelleChic.com 
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STEP 7: Become an Expert in Your Niche 

This step contains little nuggets that can truly transform your business! I encourage you to read 

it, and then read it again. Jot down ideas that pop into your head on how you can use these tips 

for your niche. 

When you create your business with a quality website or blog and load it up with information 

and ideas, people are going to start to notice! Before you know it, you will have become a 

recognized "expert" in your field.  

Want to know a few little secrets to get there faster? Below is a list of exciting tips for becoming 

a "superstar" in your industry!  Using these resources will create valuable back links to your site 

and drastically increase your online exposure.   

Write Articles for websites such as: EzineArticles.com and Knol.com - these are valued article 

submission websites and can provide you with some quality backlinks and help to position 

yourself as an expert. Build your article just like you would a page on your website. Choose a 

topic related to your niche, pick a main keyword and sprinkle it throughout your article.   

Answer questions about your niche over at: Quora.com and Yahoo! Answers 

(www.answers.yahoo.com) - People ask questions about all kinds of things on these sites. 

Search for questions about your niche and answer them! This will give you a quality backlink to 

your site and give your site more exposure.    

HARO:  This is an amazing concept!  HARO stands for Help A Reporter Out 

(www.helpareporter.com). Thousands of reporters turn to HARO to find expert sources for 

stories, TV shows, radio shows, etc. All you have to do is subscribe to their free emails and you 

will get daily mailings of what reporters are looking for. Answer one related to your niche and 

who knows, you could be published in the New York Times!  This is how I got my baby shower 

printables sent to Kate Hudson & Victoria Beckham!  HARO is an invaluable resource and it's all 

FREE! 

YouTube:  If you love to be on camera then this one's for you!  You can create a YouTube 

channel and post fun how-to videos all about your topic! You can also copy and paste some 

simple HTML code so that your video can been seen on your website. Visitors love video! It 

creates a trust that no other form of media can.  

Guest Blog:  Bloggers are always looking for fresh content. Offer to be a guest blogger for a 

complimentary blog. The crafty, party planning bloggers that I know are some of the most 

supportive and kind gals I have ever met! So don't be afraid to reach out and ask! 
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iTunes:  I am about to let you in on a little secret that not many businesses take advantage of! It 

is a gem that can make you a star! Did you know that you can search iTunes for popular 

podcasts related to your niche? Type in your keyword and you will receive a list of podcasts 

listed in order from popular to not so popular.  Click on a popular podcast and have a listen. If it 

fits well with what your business is about, click over to this person’s website (which is also listed 

for you) and shoot them a message!  Ask if they take guests - or - ask if you can interview them. 

Afterwards, send them a link of the page on your site that the interview is on. They may just 

mention it on their show or post it on their site! You can even go a step further and create your 

own podcast! Have guest hosts, interviews, project ideas, etc.! 

Google Alerts:  You can sign up to receive email alerts any time your niche is being talked about 

around the web. This is a great way to stay on top of trends and answer questions people may 

have. To sign up go to: http://www.google.com/alerts  - type in your main keyword and you'll 

be all set! 

Ezine: Send out weekly or bi-monthly newsletters. This is a great way to keep in touch with your 

customers and entertain them with exciting tips! (More on ezine list building in Step 9)  

 

The key to success with all of these is to be consistent! Posting or writing to any of these 

resources just once won't do much for you. Whip up a simple schedule so you remember to 

keep up with them. Maybe take a few minutes each day to work on one of them.   

If this sounds like a lot of stuff to try and tackle, I have listed some helpful hints for automating 

a majority of these tasks in the next step. 

 

 

 

 

 

 

 

 

http://www.google.com/alerts
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STEP 8: Build Lasting Relationships (How to Create Super 

Fans!) 

Now that we know how to find our target market, let's make sure they love us and keep coming 

back for more! Engage your readers, fans and customers so they keep coming back for more!  

I’ve whipped up some proven tips for creating "Super Fans" that know, like and trust you! 

Publish a Weekly or Monthly Ezine: email newsletters are still a powerful tool when it comes to 

building relationships and keeping customers in the loop of what you're up to!  Some marketing 

gurus I know get 95% of their business from their email lists. Ezines keep you in touch with your 

fans and help build a loyal, trusting bond. You can keep marketing to them over and over again, 

while providing valuable content. 

There are some wonderful email marketing companies out there - My favorite is aweber.com!  

They are easy to use and affordable! 

Some hot tips for getting people on your list are: 

 Place your sign-up form where people can easily find it. The upper right hand corner of 

your site is a prime location! 

 Have an irresistible offer in the sign-up box like an instant coupon, a free download or 

an eBook! 

 Make them feel special with a title such as "Join Our VIP Program, it's FREE and you'll 

receive tips, coupons and recipes!" 

What should you include in your ezine? 

Some simple ideas are: 

 Write product reviews 

 Have a Question and Answer section where visitors send in their questions and you can 

answer one or two in your weekly ezine. 

 People love reading "Top 10 Lists" some examples are: The Top 10 Most Popular Party 

Themes This Year!", "Top 10 Things to Do at Craft-A-Palooza!" “Top 10 Ways to Wear A 

Scarf” 

 Interview industry experts 

 From time-to-time, you can give them a glimpse into your personal life! Talk about fun 

things! A recipe you tried that you loved (best banana bread ever!), a luxurious vacation 

you went on, a new pet photo (you could even ask for opinions on what you should 

name your pet! "What name do you like best? Muffin or Jazzy?") This is a great way to 
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engage your readers!  Be careful not to get too intimate...I follow a company on FB 

where the owner pretty much divulges everything about her personal life - a divorce, 

issues raising her children - she has no boundaries and it gets a little exhausting! 

One important thing that I didn't do until just recently (which made me miss out on so much 

$$) - is set up my Aweber account to automatically add customers who purchased my baby 

shower printables to my email list. These people already like what I have to offer, and I was just 

letting them go! By adding them to your list, you can update them of new products, send them 

coupons and most importantly, ask them how there purchase went and thank them for being a 

great customer! Make your customers feel warm and fuzzy inside by lettin them know that you 

appreciate them. 

Social Media:  

Facebook and Twitter are perfect for keeping fans informed on what you're up to! In Step 6 we 

talked about using social media as a way to cultivate friendships with other businesses. Now 

let's touch upon how to create relationships with your customers and fans! 

Some ideas for what to post are: 

 Share inspiring quotes 

 Ask engaging questions - people love to share their opinions and ideas.  

 Conduct fun contests   

 Pictures or videos (more people comment on pictures and videos than they do on plain 

text posts) 

 Make important announcements, announce blog posts, post links to articles you love, 

favorite products, and recipes 

 Feature other talented business owners 

Warning: A well-known company that had over ten-thousand FB followers all of a sudden had 

their FB account closed. There was no warning or explanation - it was just gone. Months and 

months of building a strong following was wiped away, with no way to contact their fans or get 

them back! This is why building a strong email list in conjunction with FB and Twitter followers 

is so important. Get your readers on your email list! 

I will admit that I was a little late joining the Facebook/Twitter trend. Staying focused while on 

these sites is a problem for me! I am slowly building a following, but most of my time is spent 

building quality content on my sites. In no way am I discounting the power of social media. It 

has completely transformed the way companies do business. My advice is, take advantage of 

social media and all of its amazing benefits, but do not become consumed by it and rely solely 

on it.  
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You may be thinking, "Wow! I have to build web pages, post to my blog, send out an email to all 

of my subscribers (an engaging one that gets read!), write on FB, send out Tweets, write articles 

for other blogs, magazines.....When am I ever going to have time to actually do what it is I do?!" 

Have no fear, help is here! 

Some of these tasks can be automated. You can set up a smooth little system like this: 

 Post an article on your website or blog 

 For your ezine, copy a portion of your article and paste it into the body of your ezine 

with a link saying something like "click here to read more over at my site” (when they 

click, they can get the full story at you website.) 

 When the ezine is sent out, you can set it up so it automatically gets posted on your FB 

business page and Tweeted out to all of your fans! 

 Throughout the day you may also wish to Tweet/FB about a cool product you find, or a 

craft show coming up. 

A couple examples of successful women who create a warm and welcoming environment for 

their readers are: PioneerWoman.com and MarieForleo.com - wonderful relationship builders 

(also check out Marie’s clever ezine sign-up box) 

At the end of the day, your main goal is to get your visitors to keep coming back by creating a 

long and genuine relationship with them. 
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STEP 9: Hot Sales Tips & Sizzling Headlines 

Create A Buzz Around Your Biz! 

The words "sales" and "sell" get a bad rap. People tend to think of pushy car salesmen, 

telemarketers and door-to-door salesmen.  

Did you know you can stir up excitement around your business without having to "sell" at all? 

You just have to get a little creative (I know you're good at that!) and the visitors will come 

knocking!  

Below are some crafty stories to get your wheels turning! 

There is a great story about a home painting business that was having trouble getting visitors to 

their website. They wanted to stir up some excitement on their site and create a sense of 

community. One of the owners had the idea of having a "Front Porch Contest" where 

customers submit pictures of their painted porches (that had been painted by the company) 

along with a story about their favorite memory spent on their porch. The winner would get a 

$500 gift card to their local home improvement store. They promoted the contest in the local 

newspaper, on FB, and sent an email to all of their customers. This created a buzz and news 

spread quickly! This out-of-the-box idea was a hit and generated a bunch of new and return 

business for the company!  Think of ways that you could adapt this story to fit your business. 

Another fun example of creating publicity for your business is, say you have a Scrapbook Supply 

Business - you could host a scrap-off contest! Customers submit their best scrapbook page and 

have friends and family vote! The grand prize is a year subscription to Scrapbook Magazine and 

a $50 gift card to Michaels! This will cause a frenzy! Fanatic scrap bookers will want to win and 

they will have all of their peeps visit your site to vote!    

If you have a business where you make things, have visitors submit photos of them posing with 

your product (wearing it, or using it.)  You can even have a photo contest. People love to see 

themselves and will tell their friends they were featured on your site! 

I conduct an ongoing baby shower cake contest on my site. Visitors have submitted 100's of 

cakes and they tell their friends to comment on their cakes for a better chance of winning the 

$50 prize! I shell out a mere $50 every 4 months, and in return receive tons of cake submissions 

(which adds valuable content to my site) and a bunch of new visitors.  

You can't go wrong with contests - and the prizes don't have to be extravagant. People just love 

the idea of winning something! If you've ever been to a sporting event where they shoot t-
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shirts and prizes into the crowd, you know what I am talking about. The crowd goes wild trying 

to catch a $5 t-shirt!  

Benefits vs. Features - A huge key to selling your product is to let your customers know the 

benefits they will get out of using it. Benefits sell - Features don't. This is where many 

companies go wrong. They think that people need to know all of the facts, or the features 

about their product. Not true. People buy based purely on their emotions!    

Ask yourself "What will people gain as a result of using my product?" They buy based on what 

the product will do for them and how it makes them feel. Your customers want to know how 

your product will benefit them and make their life better.  

If you sell wool mittens the features are: they are made with 100% lamb’s wool, they are 

waterproof, and they come in 5 different colors. These facts are good to know, but are not 

going to sell the mittens. 

The benefits are: they will keep your hands warmer than any other mittens you have ever 

owned, they will keep your hands dry and they will make you feel stylish! There it is! People 

want to look cool, have warm hands and stay dry.  

If you know your customer's "problem" when it comes to your niche, you can show them how 

your product offers a solution and fulfills their need. 

When selling this actual book, on the main page of my website, I list the benefits you will get 

from reading it: 

 Learn how to set-up multiple streams of income so you can work less and make more 

 Increase traffic and multiply orders coming in (for those with existing businesses) 

 Spend more quality time with your family 

 Be able to contribute to household bills  

 Do what you love to do and never work another day in your life! 

These are all examples of how the book can help you feel better about yourself and create a 

great lifestyle! 

 

Create a Sense of Urgency - Give your readers a reason to buy NOW:  

 Offer and instant discount 

 Special Offer Expires Soon! 

 Offer a FREE Bonus to the 1st 100 customers 

 Tie a sale into a holiday "Spooktacular Halloween Sale!" "4th of July Blast!"    
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Recommend Products Within the Body of Your Content Pages - It has been proven that text 

links get more clicks than banner ads. If you recommend a product (either your own or an 

affiliate product) within the natural flow of your website pages, you will make more sales.  

The reason being, text links are in the context of the topic of the page and usually provide a 

solution to the reader's problem.  

For example, you could have a page all about hosting a princess party! You list ideas for 

decorating, menu planning, costumes, etc. You list adorable pictures of cute princess costumes 

and let people know where they can get costumes for a great price by placing a text link to the 

website. Say something like "my daughter's favorite princess costume is from Shindigz (making 

the word Shindigz a clickable link) - they are the only ones that aren't scratchy and they are the 

most affordable. They come with a free wand!" -You are helping your visitors solve a problem 

by recommending your favorite costume shop. 

Be Professional - Make sure you have a professional domain name and email address! You can 

go to GoDaddy.com and register your domain name in just a few minutes. For those that decide 

to go with SiteBuildIt.com - they do all of that for you so you don't have to worry about it.  (No 

free Gmail or Hotmail email addresses - people will not take you seriously!) 

It is also important to reserve domain names that are similar to your domain name. Ex: 

TheBeadBarn.com - be sure to grab BeadBarn.com too and point it to your main site.   

 

Attention Grabbing Headlines That Will Get a Click! -  These are some snazzy headlines that 

will GRAB the attention of your readers! Of course you will need to change them a bit to fit your 

biz :) Use these headlines in email subject lines, on a sales page or on FB and Twitter! 

 "5 Cookbooks Every Chef Must Have!" 

 "Do You Know How Much A Golden Cookie Sells For?" - raise curiosity 

 "This is Weird! Did You Know About This?" 

 "Have You Seen This?" 

 "The Secret to Creating ________" 

 "3 Simple Steps To _________" 

 "7 Things you Must Know Before _______" 

 "My Famous 4-Step _______" 

 "The 30 Day Website Transformation" 

 "30 Secrets Guaranteed to Transform Your _____" 

 “Do You Know How Much a Party Planner in Omaha Made Last Year?” 
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Popular buzz words to use in your writing are: Look, Imagine, Listen, Private, Secret, New, Easy, 

Simple, Revealed, Free 

A wonderful way to collect amazing headlines is to create a Swipe File. A swipe file is a 

collection of: newspaper headlines, magazine titles, email headlines, blog posts, article titles - 

that catch your eye. Newspapers and magazines pay big bucks to hire writers that are master 

copywriters! When you see a great headline that catches your eye, cut it out and put it in a 

Swipe File binder.   
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WRAPPIN' THINGS UP 

When it all boils down to it - blogs, websites, social media, ezines, etc., are all just tools 

designed to make your business more successful. Your passion, your writing, and your strong 

desire to succeed and help others, make up the heart of your business!  

Some tips for staying motivated: 

 Determine your reason for going into business for yourself (to stay home with your kids, 

for freedom to be yourself, to help your husband out with bills, etc.) Keep this reason in 

the front of your mind and pour it into your business!  Have a burning desire to succeed! 

 Make decisions from where you want to be not where you currently are. 

 If you have the drive, the inspiration will show up! 

Having your own business is not always easy and it takes time - but let me tell you, each little 

milestone you reach is so rewarding! If you are doing what you love, you will never work 

another day in your life! 

I'd like to close with a few words of advice from some talented, successful and super-crafty gals 

that I love! 

Becca from http://www.cakeeventsblog.com writes:  

"Stay true to your own style.  With the overwhelming presence of online inspiration and social 

media, it’s easy to get caught up in what everyone else is doing and become frustrated trying to 

keep up with the trends.  It’s an uphill battle, but the best way to make your mark is to stick to 

what you love.  Make your ideas your own and you’ll build a niche market of 

readers/clients/customers who appreciate what you have to offer.  In the long run, it’s much 

easier to remain passionate about your work when it truly means something to you." 

Megan from http://www.brassyapple.blogspot.com writes: 

"Do what you love, love what you do! Find what you have a passion for, not what someone else 

is being successful at and you want to replicate. Then RESEARCH! Find out what is already out 

on there in that field, how is it being presented, etc. How does your idea about it differ? Find 

your NICHE! Make yours stand apart, make yours different - a step above or a step forward from 

what is already being done. And HAVE FUN! If you aren't enjoying it, you won't want to be in it 

for the long haul and it will come through in your products, your writing, your presentation, etc. 

Becoming an "overnight success" takes time. So enjoy each step!" 

 

http://www.cakeeventsblog.com/
http://www.brassyapple.blogspot.com/
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Please feel free to contact me with any questions that may have come up while reading this 
book!

 

 

Here's to your crafty success!  

 

Amy

 
 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

favorite resources:

sbi (site build it) - the company i used to build my site
visit them here:  {http://tinyurl.com/3vwzxlu}

shareasale.com - affiliate programs

popshops.com - program that arranges all of your affiliate products into
pretty tables

picnik - photo editing site




